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2024 Guidance

The forward looking guidance below is given on an organic basis and without
any potential impact from the implementation of TAS 29 (Financial Reporting in
Hyperinflationary Economies).

Year-on-year changes are based on 2023 financials without inflation accounting
and may change as per TAS 29.

In 2023, we faced several challenges in our operating environment, with some already
incorporated into our business plans and others proving more severe than expected.
As previously communicated and detailed in our FY23 volume announcement, the
devastating earthquake in Turkiye and macroeconomic headwinds in Pakistan led to
softer-than-anticipated volumes throughout the year. Nonetheless, we maintained a
strong commitment to creating value and worked diligently to increase per capita
consumption in our geographies through effective Revenue Growth Management
actions and robust marketing initiatives.

Looking ahead into 2024, we will continue to leverage our diversified brand portfolio,
execution capabilities, and expertise in operating in emerging and frontier markets.
Our focus remains intact: "building per capita NARTD consumption and creating value
through Quality Growth Algorithm."

Although coming down from its peak levels, CCI expects inflation to remain relatively
high in 2024, especially in Turkiye and Pakistan. Our dynamic pricing and effective
mix optimization, disciplined cost and expense management, along with proactive
procurement and hedging initiatives will support the delivery of Quality Growth
Algorithm: growing revenue ahead of volume and operating profit ahead of revenue in
2024 as well.

CCI will continue to invest ahead of demand to maximize future value. Besides the
addition of new lines and digitization in various operations, CCI expects its two new
plants in Uzbekistan and Kazakhstan to be operational in 2024.

Our company's expectations for 2024 are as follows (on an organic basis and without
any potential impact from the implementation of inflation accounting):

Sales Volume:
Mid-single digit volume growth on a consolidated basis;
e Mid-single digit growth both in Turkiye and in the international operations
Net Sales Revenue:
Low-40s percentage FX-neutral NSR growth
EBIT Margin:
Flat vs previous year

We proclaim that our above disclosure is in conformity with the principles set down in “Material Events Communiqué (11-15.1)” of Capital Markets
Board, and it fully reflects all information coming to our knowledge on the subject matter thereof, and it is in conformity with our books, records and

documents, and all reasonable efforts have been shown by our Company in order to obtain all information fully and accurately about the subject
matter thereof, and we’re personally liable for the disclosures.
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Company Profile

CCI is a multinational beverage company which operates in Turkiye, Pakistan,
Kazakhstan, Iragq, Uzbekistan, Azerbaijan, Kyrgyzstan, Jordan, Tajikistan,
Turkmenistan, and Syria. CCl produces, distributes and sells sparkling and still
beverages of The Coca-Cola Company.

CCI employs more than 10,000 people, has a total of 30 bottling plants, and 3 fruit
processing plants in 11 countries, offering a wide range of beverages to a consumer
base of 430 million people. In addition to sparkling beverages, the product portfolio
includes juices, waters, sports and energy drinks, iced teas and coffee.

CClI's shares are traded on the Istanbul Stock Exchange (BIST) under the symbol
"CCOLA.IS"
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